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Outlook to the future From the trend and future research of the Zukunftsinstitut

MEGATRENDSMEGATREND­MAP

Megatrends are multifaceted, complex, and 
interlinked. The megatrend map, with its indi ­ 
vidual stations, reflects the various aspects 
and facets of these trends. It visualizes all 
megatrends and their interfaces. This map is 
used as a tool for thinking and analyzing and  
it is one of the most important tools of the 
Zukunftsinstitut.

Zukunftsinstitut, Frankfurt
The Zukunftsinstitut was founded in 1998 and 
has had a significant influence on trend and  
future research in Germany from its beginnings. 
Today, the company is considered one of the 
most influential think tanks in the European 
trend and future research landscape. In its 
work, its team of researchers and consultants 
examines the question of which changes – and 
which trends and megatrends – influence our 
present­day society and which conclusions can  
be drawn from this for the future of our economy  
and society.

Source: ZukunftsinstitutFor more information see: www.zukunftsinstitut.de/megadoku

Megatrends need not be predicted because they already 
exist and identify changes that have long influenced us and 
will continue to influence us far into the future. Megatrends 
are the deep currents of change. As an evolutionary cons­
tant of the global society, they stretch over several decades. 
Megatrends have effects on every single person and include 
all levels of society: business, industry, politics, and also 
science, technology, and culture.
 
Megatrends change the world – this happens slowly but fun­
damentally and with long­term effects. We must know about 
them to draw the right conclusions for our actions and our 
management of change. They act as catalysts for increased 
innovative power and provide the basis for the creation of 
future­oriented strategies and developments. From these 
change processes arise potentials which the economy and 
society must use and perceive as a chance to shape the 
transformation.

Megatrends also significantly influence the development of 
fiber­based products and are effective drivers of textile inno­
vations. It is indispensable for textile innovators to recognize 
and utilize them for their development and design activities. 
Six megatrends from the analysis of the Zukunftsinstitut are 
of special importance for the textile world:

With four of their technology­oriented fields of business – 
FIBER Mobility, FIBER Healthcare, FIBER Architecture, and 
Smart Textiles – AFBW addresses these megatrends. In ad di ­ 
tion, FIBER PUSH – as a material­oriented field of business –  
drives the development of innovative and sustainable fiber 
materials and provides great potential for all megatrends to 
cope with the challenges.

Numerous fiber­based product innovations and current devel­
opments relate to these megatrends. The TechTex INNOVATION  
Guide shows a large number of impressive successes. They 
are the basis for the huge growth rates of fiber­based mate­
rials. It is up to us to continue this successful development 
– closely oriented to these megatrends.
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